
 

Curriculum Vitae 

PERSONAL INFORMATION  

Name: Alaa Ibrahim Soliman Auda 

Gender: Female  

Date of Birth: July 11th,1987  

Marital Status: Married 

 Address: 8 Ibn Hagar Elaskalani - Heliopolis  

Mobile number: 01006948805 

 Email: allaa.auda@yahoo.com  

Occupation: Assistant Lecturer at Arab Academy For science, Technology, And Maritime.  

Interests: Reading, swimming, tennis, and travelling.   

EDUCATIONAL BACKGROUND  

• Bachelor’s degree, Arab Academy for Science, Technology, and Maritime  

July 2009 

 Major: Marketing  

GPA: 3.4 with high honors  

• M.Sc., Arab Academy for Science, Technology, and Maritime, Cairo  

  March 2014 

Thesis Title: The Effect of Job Stress on Job Satisfaction among Customer Service Employees in The                                                                       

Telecommunication Sector in Egypt 

GPA: 3.4 with high honors  

• PhD Candidate, Cairo University 

September 2015 – Present 

Thesis Title:  Investigating Gender Glass Ceiling Beliefs Impact on Women’s Career Advancement Satisfaction  

(An Empirical Study) 

Progress 

Research and Progress: 

• Successfully completed coursework and comprehensive exams. 

• Submitted research dissertation   

 

TEACHING EXPERIENCE:  

Courses Taught: 

Human Resource Management: 



• Course: Human Resource Management 

• Level: Undergraduate  

• Key Responsibilities: 

o Delivered lectures on recruitment, training, performance management, and compensation. 

o Integrated case studies and industry examples to enhance learning. 

Management: 

• Course: Principles of Management 

• Level: Undergraduate 

• Key Responsibilities: 

o Taught management principles including planning, organizing, leading, and controlling. 

o Engaged students through group projects and interactive discussions. 

International Business: 

• Course: International Business Management 

• Level: Undergraduate 

• Key Responsibilities: 

o Covered global business strategies, international trade, and cross-cultural management. 

o Used case studies to analyze strategies of multinational corporations. 

Marketing: 

• Course: Marketing Management 

• Level: Undergraduate 

• Key Responsibilities: 

o Taught market research, consumer behavior, product development, and digital marketing. 

o Implemented hands-on projects to apply theoretical knowledge. 

Additional Responsibilities: 

• Supervised undergraduate research projects. 

• Provided academic advising and career counseling. 

 

Essential Skills  

1. Teaching Excellence: 

o Design and deliver engaging and informative lectures. 

o Develop curriculum and course materials. 

2. Research Proficiency: 

o Conduct high-quality, original research. 

o Publish research findings in peer-reviewed journals. 

3. Communication Skills: 

o Strong verbal and written communication abilities. 

o Present complex information clearly and effectively. 



4. Interpersonal Skills: 

o Build and maintain professional relationships. 

o Provide mentorship and guidance to students and junior faculty. 

5. Organizational and Time Management Skills: 

o Manage multiple tasks and responsibilities. 

o Prioritize work effectively and meet deadlines. 
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